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MUSEO ALAMEDA AND AT&T UNVEIL NEW 
‘LUMINARIA’ SCULPTURE 

$75,000 AT&T Contribution from AT&T Helps Light Up Downtown 
San Antonio with New Attraction

Funding Builds on Previous AT&T Contribution of $2 million to Help 
Fund Creation of Museo Alameda Smithsonian Affiliate

SAN ANTONIO, April 13, 2007 — AT&T Inc. (NYSE:T) announced today a 

$75,000 gift to the Alameda National Center for Latino Arts & Culture to help fund the 

construction of the “Luminaria” — a stainless steel screen displayed at the museum’s 

exterior facing the street, which is inspired by traditional Mexican punched-tin lanterns 

and craftwork. The luminaria will display a light show accompanied by music every hour 

after dusk, which will allow the community to enjoy the exhibition from the streets of 

downtown. 

This support builds upon AT&T’s previous support for the Alameda. The AT&T 

Foundation has provided $2 million in grants to help launch the opening of the Museo 

Alameda. The museum -- an affiliate of the Smithsonian Institution and in partnership 

with the John F. Kennedy Center for the Performing Arts -- tells the story of the Latino 

experience in America through extraordinary exhibitions, performances and educational 

programs. 

With 20,000 square feet of exhibition space and more than 1.5 million objects on 

display, the Museo Alameda will be the largest Latino museum in the country. A 

feasibility study by Economic Research Associates predicts that the Museo Alameda 

will be the most attended museum in the region, with an estimated attendance of 

400,000 visitors each year.

“The inception of the Museo Alameda represents more than just a few exhibits 

and resources to the city of San Antonio; it represents our culture, our heritage and our 
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lives,” said founding chairman of the Alameda, Henry R. Muñoz III. “Latin American 

influence is all around us and we see this as a celebration of what that means to our 

community and those who live in it.”

“The Museo Alameda will welcome thousands every year, including many visitors 

that may not otherwise have the chance to appreciate works of art and culture inspired 

by Latin America,” said AT&T senior executive vice president of Advertising and 

Corporate Communications, Karen Jennings. “AT&T is honored to do our part in helping 

to make this dream come true for San Antonio and the Nation.” 

“The city of San Antonio is both preserving history and making history by 

supporting the Museo Alameda. This is a great moment for us as San Antonians, as 

Texans and as Americans as we commemorate and preserve the contributions of so 

many Latinos to the foundation of the United States,” said Mayor Phil Hardberger. “We 

are proud to say that San Antonio is leading the country in honoring Latino culture and 

its deep influence in our American heritage.”

“We need to continue to support the unique attributes and characteristics that 

have made our city so attractive, and we commend the Museo Alameda for recognizing 

that need and for identifying ways to preserve the cultural artifacts, artistry and traditions 

through the formation of the Museo,” said Judge Nelson Wolff.

The festivities surrounding the opening of the Museo Alameda include a 

luminaria procession, a gala pachanga at market square, a concert by singer Linda 

Ronstadt, a fireworks display and family festival. For more information on the Alameda, 

please visit www.thealameda.org. 
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